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PART |I.
WHY ONE CMS
FOR ALL?




,, TECHNOLOGY
WILL NEVER AGAIN
CHANGE AS SLOWLY
AS IT DOES TODAY.

Martin Sorrell, CEO WPP
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WITH THUNDER, ALL BURDA BRANDS
SHARE THEIR DEVELOPMENT EFFORTS
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@di'ten E L L E More and more

Burda-brands
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By the end of 2016, websites
based on Thunder will
generate approx.

45 million visits and more
than 200 million page
impressions per month.

SUPER i1

DONNA
marianne SVET 7ENY

— marie claire



WHAT YOU GET WITH THUNDER
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WHAT YOU GET WITH THUNDER

Page 10

» Add different types of content with various paragraphs.

-

Add Text

Add Quote
Add Link

Add Instagram
Add Twitter

AN

Add Gallery
Add Image
Add Video
Add Riddle

—

to Paragraphs

Thunder



WHAT YOU GET WITH THUNDER
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m H Content ;h Structure '« Appearance ﬂ- Extend "\ Configuration 11 People .|| Reports 0 Help

R M ML M S Mt SRR T e g e v

Munich, March 17th, 2016 - As of today, International media group Hubert Burda Media makes its Drupal 8 based Thunder Content Management System
(CMS) available online as a free open-source platform for use and further development by other publishers.

Media Edit

Thunder: Open Source C...

Text Edit -

Worldwide collaboration — The Thunder Coalition

With the launch of the new CMS, Burda is creating a worldwide coalition for publishers, industry partners, and developers. At the core of the community is a
team of publishing experts and developers led by Ingo Ribe, CTO for Burda’s German publishing operations, and initiator of Thunder. This team will also be
responsible for coordinating the continuous development and enhancement of Thunder. Ingo Ribe explains,"A CMS Is no longer a strategic differentiator,
especially in the consumer’s perception,

Twitter Edit

. Ruben Teijeiro w7
Sriegeiro

Current status: Testing Thunder
#Drupald Distro in simplytest.me
drupal.org/projectthunder

11206 AM - 12 Apr 2016

“« T2 en
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®

€
Drupal”

General purpose CMS

* Open-source
under GNU GPL
*First version by Dries
Buytaert

» Suited for large volume
websites

* Supported by a developer
community of more than one
million

S

Code and documentation
exchange

*The Thunder Core Team
selects, adapts, configures
and tests Drupal 8 modules
to include into the Thunder
distribution.

* Modules developed or
updated by the Thunder
Community are made
available to the Drupal
Community.

THUNDER, DRUPAL — WHAT'S THE DIFFERENCE?

Thunder

Drupal distribution for
professional publishing

* Open-source under GNU
GPL

*Initiated and funded by
Hubert Burda Media

*Includes Drupal 8 basis and
selected, configured and
tested community modules

* Adds modules that are
required for large scale
professional publishing but
missing in Drupal

PAGE 12
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ACQUIQ" EE Microsoft

Industry partners
2 VALITON add functionality

to Thunder

Riddle
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USING RIDDLE WITHIN THUNDER

) Zurick zur Website E Verwalten ‘l admin /" Subscription active (expires 2017/10/18) £+ Devel

m H Inhak Fh Struktur '« Design b. Erweitern '\ Konfiguration Jl Benutzer 'Il Berichte 0 Hilfe

Inhalt Scheduled Advertising Products SEO Linker mpaigns Riddles Dateien Medien Reporting

®» Riddle

+ Get creative - pick from quizzes to lists, surveys to polls

may g 7] °

OPINIONPOLL INTERACTIVE RANKEDLIST  PERSONALITY
STORY [BETA] TEST

©

REACTION POLL

@

PERSONALITY TEST

Create an insightful quiz that gives each user a result - based on how they answered all your
questions.
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® Riddle

Create

Title
Are you a Speaker or a
Listener?

Personality 2

Uistener

Do you ke to talk?

N - KRN

Question 2

Have you been part of
a theatre group?

©

Leadgen = Customize  Integration = Publish*
Image format Square O REINS)

Image

ALT tag (7

Attribution httpsJ//itpinterest.com/pin/401524123001721481Y/

Title ©

Are you a Speaker or a Listener?

Description ©

Just answer 2-3 questions and find out, if you should be a Speaker or a
Listener on the next Drupal Camp in Frankfurt

Thunder



HUBERT BURDA MEDIA IS THE IDEAL TEST-
BED FOR A SHARED OPEN-SOURCE CMS

Wide range of Hubert Burda national magazine
brands with diverse business models and audiences

PLAYBOY X Paid content
Community
("%"ﬁ"‘i"ten E-commerce
Emmg Video

INStyle Fashion/High-class
Etc.

Facts
2015

External revenues:
€ 2.210 billion

Burda'’s portfolio: 540
media products
worldwide

Employees:
10,300

29.4% of total corporate
revenue by German
Media-Brands Division

308 titles published
outside Germany by
Burda and its Partners

Thunder



PART II.
PUBLISHING
TECHNOLOGY IS
CHANGING
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More than
ever, publishers
do not differentiate
through publishing
technology

When everyone can be

a mass communicator, then —
more than ever — what counts is

Brands Minds
® Q

Content Connections
= >

Thuader



OPEN-SOURCE SOFTWARE ON ALMOST

ALL LEVELS OF THE PUBLISHING TECHNOLOGY STACK
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IT IS TIME TO END THE RULE OF PROPRIETARY

CMS IN PROFESSIONAL PUBLISHING

7

o o o o o o

e S
SRR SRR
R R
TR DRI

-,
»,

:

3
3 R R
.ﬂ ””.,. wow :
3N .
= = m o
™ ””“ wow
3 = oW :
R .
= = m o
Py = R
”” ,”, wow :
- o N .
Ry : R
3 3 B
”” ,”, wow :
- o N .
Ry : o
™ ””“ wow
3 = oW :
R .
= = m o
™ ””“ wow
3 = oW :
R .
= = m o
Py = o
”” ,”, wow :
= - - ;
= - o
2 oo
”” ,”, wow :
- o N .
Ry : R
™ ””“ wow
3 = oW :
R .
= = m o
™ ””“ wow
3 = oW :
R .
= = m o
Py = R
”” ,”, wow :
- o N .
Ry : R
3 3 B
”” ,”, wow :
2 > 3 > oo > _
Ry : R
3 3 3w
”” ,”, wow :
- o o .
e e W A G
w.z., . o . ﬁ” ™ .
uu . ””.,. . ﬂ... n..u . h
: : R : .
= =\ ) = o=\ )
Py = o
- o - :
R . o wn
Py = R
> - W oW \
= R - o B > w R O
R n NN I o R )
o R o R Z
Pl = |88 TR — |ES|E |
¥ TED 2 n TR = .
O i g Rl
R R Nl ey e— I ns T J
& el EERD= R R
> g DR — O —
W © @ &= e B
= -— o Ry oo 7)) ;
- w o s < W .
w (O] o R o e
S — N
= = m o o W ©
= o = o oom oo - .
- R ca—— R o ;
3 o | i 33 38 o
o ud oo o Z wow o
Nr“ P By RN RO ,../._.a Nﬂ .
- o s\ ) oo\ ) .
W 3R O | o5 B oW
i = ”# — o — ﬁ.. nﬂ —
W o & Eow o .
& 3N © | & R .
= 2R = now ) n R S
3 se O LEn Do as |
3 R 8 R = | & Q|
. o ow R oW —
o g o wow
B R o o :
R S ) W gy WD 3 ) ——"
. o ow R o
N p— ] — T m,”, e\
= aw oo oo :
& RN O | = R I o)) _
. o ow R o
= w.z., ”w n oo ;= m” mw c m
: 2R oo : — .
= n 3R ) snla 0 B ..nm ol
W W n w Wy W —
= = o © R o N o R
= O =W i now O sl O =
. o s o .
b W © o 2N N SN
Ry a R ) oo 51O
= o wom o .
by o R PR b
T N— T \— 50 \— 50 \—
T D D T B IO
TR S N
RERTRIIRIIRIININ NIRRT ORI
,

o "oy, o
IR AR R
e e, e

-

Thunder

PAGE 23



DRUPAL AND THUNDER ARE THE MISSING OPEN-
SOURCE COMPONENTS IN PROFESSIONAL PUBLISHING
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Thunder

PART lII.
THE THUNDER
COALITION




11

From publishers

for publishers:
Thunder is now
available for all

Everyone can use Thunder
for free and unlimited

The community will jointly
enhance the system

Everyone gets faster

All save costs

All benefit from the cooperation

Thunder



THUNDER:
Working together
without obligations

Forever free under the GNU
General Public License

All publishers can decide, which
parts of their development to
share: none, some, all

No logos, no ads,
no business model

Burda will not and can
not collect any data

No need to tell anyone that
you're using Thunder

Thunder



MANY COMPANIES ARE ALREADY INTERESTED
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CERTIFIED THUNDER INTEGRATORS HELP PUBLISHERS

IMPLEMENTING THUNDER

CERTIFIED

Thmder

INTEGRATOR

PAGE 29

Who can become a CTI?
= |IT consultancies, developers and
agencies, who realize Thunder-projects
Why should one become a CTI?

= CTls get listet at thunder.org and will be
recommended by the Thunder Core Team

= CTls are allowed to promote their services
with the title and the CTI Badge

Criteria
= At least one successful significant project

that implements Thunder in a professional
environment

= Code-Review by the Thunder Core Team
(Guidelines: thunder.org)

= Interview with the client for whom the
project was done

Apply to: technology@thunder.org

Thunder




OUR CTls AF

galanipr()jects COMPUTERSYSTEME
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A CULTURE OF SHARING AND COOPERATION:
JOIN THE THUNDER COALITION

Thunder Publishers
Core

Team

Industry
Partners

.
.. .
* e o
. .
. .
'''''
........
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\

JOIN TODAY,

spread the word,
contribute and

SHAPE
TOMORROW

Thonder



GET THE NEWS, STAY IN TOUCH

Sign up for the newsletter:
thunder.org

y @ThunderCoreTeam

thunder.org/slack

Page 33 Thunder



The Drupal 8 based open source
CMS for professional publishing

Julia Pradel
Community Manager at
Burda Magazine Holding

GmbH

info@thunder.org

+49 89 9250-4617
www.thunder.org




